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* aaddl “nsaufnn1eIzinn1g ( Academic
Conceptual Framework)” + dalfuflan1angii
( Argument v.s. Synthesis)
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"Actionable information”
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“ When all villagers
share burdens of tourism,

They should have
opportunity to share the

benefits from it equally” ‘
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Tourist Arrivals by region 2020

Base Year  Forecasts Market share  Average annual
1995 2010 2020 (%) growth rate (%)
(Million) 1995 2020  1995-2020
World 565 1006 100 100
Africa 20 47 77 3.6 5.0 5.5

Americas 110 190 282 19.3

18.1 3.8
EastAsiaand 81 195 14.4

the Pacific
Europe 236 Q2T @ 59.8 @
Middle East 14 36 69 22 44 6.7
SouhAsia 4 11 19 0T 12 6.2

Source: UNWTO World Tourism Barometer, 2010/ http://www.world-tourism.org/facts/eng/vision.htm
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Conventional
Tourism
Mass Tourism

Impacts
of Mass
Tourism

Poverty
Still exists

Sustainable
development

Alternative
Tourism

Pro-poor Community-based - Fair-trade Indigenous
Tourism Tourism Ecotourism Tourism Tourism
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Explore, Experience, Enrich™
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Face of Responsible Tourism

AR K

Tour Operator

Website

Responsifble':"TraveI Policy

Imaginative Traveler

Go Differently

Trade Craft Meet the
People tours

Hands Up Travel:

Explore

Exodus

Adventure Company

Responsible Travel Com




CBT in Africa

Tourism, Globalization

and Development
SRt WP

CBT in
South Asia
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#un: Goodwill, H and Santilli, R. [2009]
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. CBT waynstilugdsenaunis
o CBT wagn1snszanase laaagyuatu
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e CBT & Carrying Capacity
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LUASTZHANITILRLIVBLIR U INITUD I IO LI 2024

e AUNARTNTALAU
[A Clear Enough Future]

o aunAa LI uU G luaInaE
n19LRan [Alternative Futures]

e 2UNARTNDILAU LG RENIATIIN
[A Range of Futures]

e AUNAMN LSANUARALAU

[True Ambiguity]
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